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Luis B. Pintado is SIVOTEC Analytics’ Chief Operating Officer and Co-founder. In this role, he has been responsible for conceptualizing the business strategy and converting it into an operational model, transforming a unique partnership-driven big data analytics vision into products. He has over 25-years of experience in Software-as-a-Service (SaaS), mobile solutions, data analytics, and innovation in healthcare and his company’s objective is to create and commercialize the world’s largest sport, health and performance database into actionable intelligence, changing the science of sport. 

He will be presenting a few real-world case scenarios in big data projects through the discussion of unique journeys his company and partners have faced when deciding to invest time and resources in new data analytics projects. These experiences go from understanding what data is available, determining which data is really valuable to the organization, transforming the data into knowledge and, most importantly, how to take this new knowledge to market. Actual cases from collaboration between SIVOTEC Analytics and FAU’s Department of Computer and Electrical Engineering and Computer Science, as well as other universities, will be used in this presentation.
